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Brief course description:

Specification of management information
needs, evaluation of research proposals
and findings, methods of gathering and
analyzing data, administrative aspects of
research and decisions.

Expected learning outcomes:

Upon successful course completion, you will be
able to:

1-on-1 interviews, focus
groups, customer
observations, and
netnographies

Martin Reimann, PhD

Course objectives & learning goals:

The course objectives and learning goals of
this integrative master's-level course is to
develop and apply managerial skills in the art
and science of marketing research by learning
eight crucial exploratory and conclusive
marketing research methods and applying
them to real-world marketing problems.
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