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Brief Course Description

Understanding the neuroscientific
understanding of judgment and decision
making

Expected learning

Upon successful course completion, you will be
able to:

Design effective behavioral
experiments in E-Prime for
use in a neuroimaging
study

Course objectives:

The objective of this seminar is to expose and
familiarize doctoral students in marketing and
consumer research as well as in neuroscience,
psychology, and economics with both classical
and contemporary issues in the neurosciences
of judgement and decision making. The
seminar is intended to provide a working
knowledge of both theoretical, substantive,
and methodological issues and will
specifically focus on psychological,
physiological, and behavioral aspects of the
neurosciences of judgment of decision
making.
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